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CHAPTER 7:  
COMMUNITY OUTREACH & EMPOWERMENT 
A. BUILDING A CLIMATE ACTION MOVEMENT 
From the beginning, implementing Measure G has been about more than just developing 
a Climate Action Plan.  It has been about building a climate action movement.   
 
A movement starts with leading edge, early adopters and builds toward a critical mass.  
As a result of ongoing outreach efforts by community-based organizations, City staff and 
elected officials, and powerful forces outside our community such as Mr. Gore’s 
Inconvenient Truth, more and more residents in Berkeley and beyond are beginning to 
heed the call to action.   
 
Because Berkeley is a diverse community it is important to involve all sectors in the local 
climate protection effort in a meaningful way, including those who may be historically 
left out or less oriented to action.  Berkeley will achieve its GHG reduction goals only 
when the entire community feels inspired to take responsibility and play a role.   
 
B. ACTIONS THAT CONTRIBUTE TO THE CLIMATE ACTION 

MOVEMENT 
The actions proposed in this section largely build on existing outreach, education, and 
empowerment efforts in the community.  Their goal is to contribute to building a critical 
mass of Berkeley citizens engaged in a achieving a community-wide goal.  
 

Potential Outreach & Empowerment Actions 
1. Launch a coordinated outreach and education campaign  

2. Enhance outreach and incentives for the business community  

3. Increase awareness in the City government 

 
1. Launch a coordinated outreach and education campaign 
Significant ongoing outreach efforts are already underway in Berkeley.  The City 
government, in cooperation with local residents, business leaders, and regional and local 
agencies, should work to enhance these efforts and further align them with the voter-
mandated goal of achieving aggressive greenhouse gas emissions reductions.  Existing 
efforts on which a coordinated outreach and education campaign can build include:      
 
• The Berkeley Climate Action Pledge 
Approximately 1,000 people signed the Berkeley Climate Action Pledge since May 2007 
(see Appendix to read the pledge).  The pledge is a non-binding means of securing 
individual commitments to achieving a collective goal.  Individuals who sign the pledge 
periodically receive helpful action ideas for how to fulfill their commitment.  The City 
and its community partners should continue to promote the pledge and work to enhance 
the climate-related resources and information that individuals have access to once they 
have taken the pledge.   
  
 



DRAFT for Public Review and Comment 

DRAFT for Public Review and Comment 
January 2008 

58 

• Web-based tools and information: www.BerkeleyClimateAction.org and other 
sites 

The Web is a powerful resource for engaging local citizens in a climate protection effort 
and for providing tools and information that makes it easier for residents fulfill their 
commitment to play a role.   
 
In January 2008 the City officially launched a web-based community forum that enables 
residents to access the latest climate-related news stories and upcoming events, to share 
ideas about how our community can effectively cut GHG emissions, and to comment on 
a draft of this plan.  The site, www.BerkeleyClimateAction.org, has the potential to serve 
as an ongoing portal for local climate action information.      
 
In addition, representatives from UC Berkeley, the City government, and local 
community groups KyotoUSA and the Ecology Center are currently collaborating to 
launch a web-based carbon calculator that would enable residents to track their own 
carbon footprint over time.  The site will also enable “offsetting” of one’s emissions 
through investment in local climate protection projects. 
 
• The Low Carbon Diet, Green Neighborhood Challenge & Green-Star 

Households 
The Low Carbon Diet is a “30-day program to lose 5,000 pounds” of CO2.  The 
foundation of the program is a workbook that walks individuals through a step-by-step 
process, from calculating one’s current carbon footprint, to implementing emissions 
saving measures, to tracking one’s progress along the way.  The City is partnering with a 
number of community-based organizations to find ways to implement this program 
community-wide. 
 
The Low Carbon Diet program could serve as the basis for other efforts that utilize 
friendly competition and recognition as motivators for change.  In collaboration with 
community-based groups, the City should investigate launching a “Green Neighborhood 
Challenge.”  The neighborhood that collectively reduces the most emissions through the 
Low Carbon Diet program wins.   
 
In combination with the “Green Neighborhood Challenge,” households that have 
significantly reduced their GHG emissions could be recognized as “Green-Star 
Households.”  Such recognition could serve as a source of pride for households that have 
made a conscious effort to achieve GHG reductions and contribute to a community-wide 
effort. 
 
• Partner with the local media 
The City should consider working with local community-based organizations to develop 
a climate protection public information strategy that would result in regular “take climate 
action columns” in the local newspapers.     
 
• Explore the potential for personal, ongoing energy monitoring for residents and 

businesses 
Energy monitoring in commercial and residential buildings has the potential to 
enhance the long-term value of the energy audits and upgrades outlined in the 
Building Energy Use chapter.  The City should explore opportunities to work with 
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PG&E and others to provide residents and business owners with personalized energy 
consumption reports.  Such reports would not only help households to track energy 
consumption patterns over time, but could also be used to suggest targeted energy 
saving measures.   
 
• Art to inspire action 
The Civic Arts Commission may wish to commission or encourage art projects that serve 
to engage community members in the climate protection issue.  One example may be a 
GHG emissions thermometer that tracks community progress toward achieving the 
emissions reduction goal.  Another potential project is commissioning local artists to 
design “artful bike racks” – bike racks that are painted or designed to serve as public art. 
 
• Partner with local academic institutions to provide climate education at K – 12 

schools 
Representatives from the City, the Berkeley Unified School District, UC Berkeley, 
Lawrence Berkeley National Labs, local museums, and local private schools should 
identify opportunities for sharing resources that will help to increase climate awareness 
and education in local K – 12 schools.    
 
• Utilize the Berkeley Library for hosting speaker series and educational events  
Given its educational mission and its high volume of foot traffic, the library can be an 
important resource for raising awareness about the climate issue and empowering 
community members to take action. 
 
2. Enhance outreach and incentives for the business community 
Actions by Berkeley’s business community are already showing results: The GHG 
emissions that result from energy consumption in the commercial sector decreased by 13 
percent between 2000 and 2005.  Maintaining and building on this remarkable trend 
requires ongoing, collaborative efforts to showcase effective climate action and to engage 
additional local businesses in the effort.  Existing outreach and incentives for Berkeley 
businesses on which an enhanced collaborative effort could build include:      
 
• The Alameda County Green Business Program  
The Green Business Program exists to provide recognition and assistance for local 
businesses that operate in an environmentally friendly manner.  The program provides a 
checklist and inspections to verify that local businesses meet higher standards of 
environmental performance.  The Berkeley community boasts a large number of 
businesses (98 and counting), including the Berkeley Chamber of Commerce, that are 
certified as green.  The City is working with local business associations to promote 
participation in the program and to add a more specific climate-related metrics to the 
program’s green business checklist. 
 
• The East Bay Green Corridor Partnership 
In January 2008, the Cities of Berkeley, Emeryville, Richmond and Oakland joined with 
leaders from UC Berkeley and LBNL to launch a cooperative effort is to lead the world 
in environmental innovation, emerging green business and industry, green jobs, and 
renewable energy.  The partnership will serve as a conduit for sharing and implementing 
climate protection and economic development strategies on a regional scale. 
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• Outreach through local business associations 
The Berkeley Chamber of Commerce, the Sustainable Business Alliance, local business 
improvement districts, the emerging Green Chamber of Commerce and others are leading 
the way at engaging local businesses in an effort to reduce GHG emissions and increase 
overall sustainability.  The City and other organizations should continue to look to local 
business associations for ongoing leadership in the effort to achieve the Berkeley GHG 
reduction goal.   
 
One emerging example of the important role of local business improvement districts is 
the “Buy Local” Campaign.  This is an emerging effort, spearheaded by business 
improvement districts in partnership with local merchants and the City, to help build a 
vibrant local economy by encouraging consumers and businesses to buy local.  Keeping 
purchases local not only keeps dollars in the community, but also has the potential to 
reduce the distance over which products must be delivered to the consumer.      
 
3. Increase Awareness in the City Government 
The City government accounts for only one percent of our community’s total greenhouse 
gas emissions.  As a minor contributor to total emissions, actions in the City government 
will have a limited impact on Berkeley’s overall emissions levels.  However, action by 
City government officials has symbolic value and demonstrates leadership that extends 
beyond the magnitude of actual emissions reduced. 
 
The City is considering a partnership with Berkeley City College to provide a 
sustainability-training program for City staff persons.  The goal of the program would be 
to empower individuals to take effective action at the workplace and at home to reduce 
waste, energy consumption, and transportation trips. 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


